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Agency Insight Profile Form
Please complete and return to radar@agencyinsight.com (also contact with questions about form)

	Agency Name and Logo (please insert)

	

	Date Established

	

	Agency Address

	

	Telephone Number (Switchboard)

	

	Company Registered Number

	

	Web Address

	

	Key Management– (Max. 5)

	

	Agency Contact For Agency Insight tel/email 
(Incl job title, and all relevant contact details including direct line and personal email)


	

	Ownership – part of group or independent (Indicate nature of any group ownership structure)

	

	International Capability 


	

	Agency Turnover (£m) (for last year of recording) 


	

	No. of Staff


	

	Professional Affiliations/Memberships


	

	Agency Business 
(please refer to point 1 of notes)


	

	Agency Mission Statement/Philosophy 


	

	Principal Clients – top 10
(Top 10 in order of billings. Please include their value and what % this represents of  your total billings)

	

	Full-time Staff Split Across Main Departments (%)
(Please refer to point 2 of notes)
	

	Attrition rate / staff turnover %
	

	Core Competencies  
(Please refer to  point 3 of notes)
Any broad split across core areas to be expressed  in % terms  


	

	Core Output 
(Please refer to point 4 of notes)
% split across media/agency services


	

	List Awards won in the last 12 months, etc, plus any other achievements

	


Active Client List (add rows as necessary)
	Clients/brands, products services


	Status Project/retained
	Agency responsibility and work undertaken

	
	
	

	
	
	

	
	
	


	Notes for Completion:

	Note (1): Agency Business Categories


	Advertising

Branded Content

Comms Planning

Design

Digital

Direct Response/DM

Events

Experiential

Integrated (through the line)

Media Buying

Media Planning

PR

Promotional Marketing

Sponsorship

Telemarketing

	Note (2): Staff Split

	[image: image1.jpg]
Advertising:
Planning

Client Service

Creative

Production/Studio

Media

Digital

Other

PR

Directors

Executives

Support Staff

Other

Media

Management

Strategy

Planning

Buying

Direct

Digital

Other

	Note (3): Core Competency

	
Advertising

Brand Strategy

Brand Advertising

Tactical Advertising

BTL

Digital

Other

Integrated/DM/SP

Brand Advertising

Brand/direct response

Digital

Data Consultancy

CRM/loyalty

Promotional marketing

Other

Note (4): Output (please express in %)

	
Advertising

TV

Outdoor

Radio

Press

Cinema

Digital

Other?

Integrated/DM/SP

TV

Press

Radio

Outdoor

Inserts

Mail

Door drop

Online marketing

Website

Mobile

In-store

On-pack

F2F Field/Events







Integrated/DM/SP:


Planning


Client Service


Creative


Production/Studio


Events


Data


Digital


PR


Media


Other








Digital


Strategy


Client Service


Creative


Technical


Media


Project management


Other








Digital


Online Marketing


Media plan and buy


Web build/portal /intranets


e-commerce


Media plan/buy


e-CRM


Mobile


iTV


Other








Media


Strategy


Planning


Buying


Direct


Digital





PR


Consumer


Corporate


B2B


Healthcare


Financial


Technology





Media


% Media split by billings


TV


Press


Radio


Outdoor


Inserts


Mail


Door drop


Digital








PR


Investor relations


Lobbying/Public Affairs


Crisis management


Sponsorship


Internal Comms


Web development











Digital (services - not media split)


Strategy/consultancy


Email


Banners


Advertising


Affiliates


e-CRM


e-zines


Viral/Games


Content generation


SEO


User experience


Systems integration


Hosting/managing


Intranets/extranets


Research
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